
We want to achieve a society in which everyone can fully meet their 
work and caring responsibilities. This society allows real choice in 
balancing the interdependent demands of family, work and 
community at different life stages and so enables everyone to realise 
their full potential. 

For employees: The world of work is changing fast and the social 
demands and lives of millions of employees are changing with it. Our 
Modern Families Index 2017 found that over a third of parents say 
they haven’t got enough time or money, with 30% experiencing burn 
out regularly. Flexible working can help ease these dual strains. 
  
For business: Creating progressive and modern workplaces that 
support employees and family life isn’t just the right thing to do, it 
makes smart business sense too. In our surveys, 70% of managers 
said flexible working boosts staff productivity – through greater staff 
engagement and retention and lower absence. 

Sponsorship 
Opportunities 2018

Working Families is the UK’s work life balance charity. We run a 
free helpline for parents who are struggling with the demands of 
work, family and children. We support employers in creating 
workplaces which encourage work-life balance for everyone, helping 
companies to prosper, attract or retain talent, and enhance staff 
well-being and productivity. We also conduct ground-breaking 
research to support our campaigns for change. 

Working Families has a wide range of sponsorship opportunities in 2018, each with a unique audience 
profile to suit your business needs. Sponsoring Working Families will provide you with a platform for 
showing you value staff welfare and demonstrating that you are leading the way in developing the 
workplace practices that will help you prosper in the modern world. 

We have more than 100 employer members, who collectively employ around a million staff, and we reach 
thousands more business people through our regular newsletters. We also have the attention of the public, 
from parents and customers, to prospective job applicants, through regular media coverage, our Legal 
Advice service, social media and the 60,000 visitors to our website every month. 

Our campaigns have extensive media coverage and social media reach. Partnering with Working Families 
will enable you to increase your brand and public profile, and to influence business leaders, Diversity and 
Inclusion teams, and Heads of Human Resources in a diverse range of companies, from top FTSE 100 to 
SMEs. You will be in good company, our sponsors have included Direct Line, E.ON, Cisco, Centrica, Allen 
& Overy, Deloitte, Bright Horizons, Computershare and many more.



Go Home on Time Day – 21 June 2018: 
An annual public-facing campaign, targeting the 
UK’s 30+ million workers. We encourage 
everyone to think about personal balance and 
family time. In 2017 there were 12 million 
opportunities to see the campaign (through print, 
radio and online), reaching our target audience of 
commuters during their morning journey to work. 
Sponsor benefits: Very high profile in national 
and social media, as well as our newsletters and 
e-bulletins to parents, carers and our supporters.

Top Employers for Working Families Awards 
2018: 
Special annual awards for flexible and 
family-friendly employers. The awards are 
presented at a glittering afternoon ceremony and 
launched to the media. Opportunities to be lead 
sponsor, or to sponsor any of the following 13 
award categories. Best for: 1) Embedded 
Flexible Working 2) Flexible Working Initiative 3) 
Carers & Eldercare 4) Mothers 5) Fathers 
6) Innovation 7) Line Manager 8) Family Network 
Groups 9) Flexible Recruitment 10) Private 
Sector (Large) 11) Private Sector (SME) 12) 
Public Sector 13) Third Sector. 
Sponsor benefits: naming rights, high profile in 
HR press, social media, the Awards report, at 
the Awards ceremony, and in our newsletters to 
around 5,000 HR professionals and Working 
Families’ members. 

Top Employers for Working Families 
benchmark research 2018: 
A well-established and highly respected annual 
strategic tool for our member companies, 
resulting in a report of the Top 30 Employers for 
Working Families. Research is conducted 
between January and June and launched in the 
Autumn. 
Sponsor benefits: high profile in HR press, 
social media, on the Benchmark report, at our 
annual conference in November, and in our 
newsletters to around 5,000 HR professionals 
and our members.

National Work Life Week 1-5 Oct 2018: 
Annual employer engagement week at which we 
present ideas, resources and a toolkit to help 
companies take part. We launch new research  to 
the media and at our  conference.    
Sponsor benefits: thought-leadership 
opportunities, high profile on website and in 
national media, social media, and in our 
newsletters to around 5,000 HR professionals 
and 2,000 parents, carers and supporters. In 
2017 the campaign reach through social media
was 4.4 million, with nearly 2,000 different 
accounts generating over 3,000 tweets.

Maternity calendar - April 2018: 
A weekly guide to maternity rights and benefits 
for expectant mothers from the beginning of their 
pregnancy right through to the birth and beyond 
the mothers’ maternity leave. This is widely 
circulated through Working Families’ extensive 
networks. 
Sponsor benefits: Logo on A3 and A4 versions 
of calendar, distributed widely to pregnant women 
and downloadable from our website; copies of the 
calendar for you to distribute to contacts.

Sponsorship Opportunities 2018

Contact Karen Ruskin, Head of Fundraising and Development. 
E: karen.ruskin@workingfamilies.org.uk   T: 07841 009 099 
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